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M.Com Semester - 3 (CBCS) Examination
OCT/NOV-2024 (AS PER SYLLABUS YEAR JUNE-2024)
Service Marketing (Ele-2 (New-23))

Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que.l What is service marketing? Discuss the nature of services. (20)
OR
Que.l (A State types of services. (10)
(B) Give explanation of service marketing triangle. (10)
Que.2 (A Explain expectations and perception of service consumer. (10)
(B) Discuss on model of service consumer behaviour. (10)
OR
Que.2 Discuss the Service quality and GAP model. (20)
Que.3 (A) Various segments of service market. (08)
(B)  Selection process of service market segment 07
OR
Que.3 Explain in detail about targeting and positioning in service marketing. (15)
Que.4  Write short notes: (Any three) (15)

(1) International marketing of service

(2) Management of people, process and physical evidence
(3) GATS (General Agreement on trade)

(4) Service marketing mix

(5) Marketing of Hospital and educational services

(6) Marketing of financial and hospitality services
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